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Introduction 
………………………………………………………………………………………………………………………… 

This statement of community involvement has been prepared by Resolve Public Affairs on behalf of 

Springfields Outlet to support the planning application for the proposed expansion of Springfields 

outlet shopping & leisure on Camel Gate in Spalding, Lincolnshire. 

The consultation undertaken was transparent and inclusive and every effort has been made to 

encourage feedback from the local community. Springfields Outlet will continue to consult with, and 

accept feedback from, the local community and other stakeholders throughout the planning 

process. All feedback to date has been considered by the development team and changes have been 

made to the proposals where appropriate and possible.  

About Resolve Public Affairs 
………………………………………………………………………………………………………………………… 
Resolve Public Affairs is a communications consultancy dedicated to delivering inclusive community 

and stakeholder consultation to support planning applications and development projects.  

Springfields Outlet appointed Resolve Public Affairs to lead their community engagement on this 

project.  

Consultation is key 
………………………………………………………………………………………………………………………… 
National and local government encourage developers to consult with local communities and 

stakeholders before submitting a planning application.  

 

Consultation and communication with local communities is an important element of the planning 

process. It is important that local communities are made fully aware of proposals affecting their area 

and are provided with opportunities to view any plans and discuss issues with the developers or 

their professional team. This process should also enable the community to provide feedback.  

 

As responsible developers, Springfields Outlet are keen to engage with the community throughout 

the planning process.  

 

National Planning Policy Framework 
………………………………………………………………………………………………………………………… 

Paragraph 39 of the NPPF (2019) places emphasis on improving communication and engagement at 

pre-application stage. It advises that: 

‘Early engagement has significant potential to improve the efficiency and effectiveness of the 

planning application system for all parties. Good quality preapplication discussion enables better 

coordination between public and private resources and improved outcomes for the community.’ 

Paragraph 40 states the local authority should: 

‘have a key role to play in encouraging other parties to take maximum advantage of the pre-

application stage. They cannot require that a developer engages with them before submitting a 
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planning application, but they should encourage take-up of any pre-application services they offer. 

They should also, where they think this would be beneficial, encourage any applicants who are not 

already required to do so by law to engage with the local community and, where relevant, with 

statutory and non-statutory consultees, before submitting their applications.’  

As Paragraph 41 suggests, ‘The more issues that can be resolved at pre-application stage, including 

the need to deliver improvements in infrastructure and affordable housing, the greater the benefits’.  

Local Planning Policy – South East Lincolnshire 

Statement of Community Involvement 

…………………………………………………………………………………………………………………………. 

The South East Lincolnshire Statement of Community Involvement (SCI) (which covers the areas of 

Boston Borough Council and South Holland District Council and is supported by planning officers from 

Lincolnshire County Council) was adopted in 2012 and provides guidance for applicants regarding 

public consultation.  

Section 3 - Community Involvement and Planning Applications – states: 

“Consultation prior to specific planning applications being submitted is not currently a statutory 

responsibility of either LPA or developer. However, the three partner LPAs actively encourage 

developers to seek involvement of the community at this stage. Applicants should submit details of any 

preliminary consultation that they have undertaken with the community as part of their application.  

 

The partner LPAs believe that potential applicants should pay particular attention to engaging with 

the wider community before submitting applications which in the opinion of officers are likely to give 

rise to issues of significant economic, environmental or social impact. Public involvement at this stage 

should ensure that such schemes are well understood by the local community and other interested 

parties, and allow early consideration of the fundamental issues relating to whether a particular 

proposal would be acceptable in principle.” 

The proposals 
………………………………………………………………………………………………………………………… 
The proposals include: 

• 15 new stores targeted at high-end fashion brands 

• Up to three new flexible retail and/or restaurant and café units 

• Up to around 350 new jobs for Spalding, adding to the 650 jobs already at Springfields 

• A new building for NFU Mutual, keeping jobs in Spalding 

• 236 additional parking spaces and additional electric vehicle chargers 

• Funding to support improved links with the town centre  

• Shop frontages on Holbeach Road, which will act as a new landmark gateway into Spalding 
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Community consultation  
………………………………………………………………………………………………………………………… 

Community consultation events were held ahead of submission of a planning application. The events 

exhibited the proposals and invited attendees to comment and provide the development team with 

feedback.  

 

A media release to promote the consultation events was issued to local media on 14 March 2019. 

See Appendix 1. This was supplemented by promotion of the events using Springfields’ existing social 

media channels.  

 

Immediate neighbours on Camel Gate, Holbeach Road, Castle Close and Fulney Lane North received 

an invitation letter on 13 March 2019 see Appendix 2. These residents also received a follow up 

letter on 8 April 2019 (see Appendix 3) which included a copy of the consultation brochure made 

available at the consultation events. (Appendix 4). The brochure also included a tear off feedback 

form which could be returned to Resolve Public affairs using the FREEPOST address provided.  

 

The community events were held within a unit at the centre, members of the public were signposted 

to the events from the Visitor’s Information Point which attracts high levels of footfall.  

Two events were held, one on Friday 22 March, between 3pm and 6pm and one on Saturday 23 

March, between 10am and 4pm. This allowed as many people as possible the opportunity to visit the 

events and speak to the team. 

Stakeholder engagement 
………………………………………………………………………………………………………………………… 

Key stakeholders identified and contacted included: 

• Leader of the Council, Lord Porter 

• South Holland ward members Councillor Graham Dark, Councillor George Aley, Councillor 

David Ashby, Councillor Christine Lawton, Councillor Angela Newton, Councillor Peter 

Williams, Councillor Harry Drury, Councillor Gary Taylor, Councillor Anthony Casson, 

Councillor Rodney Grocock, Councillor Andrew Woolf, Councillor James Avery, Councillor 

Sally-Ann Slade, Councillor Elizabeth Sneath 

• Spalding Town Forum 

• Spalding Town Retailers Association 

• Spalding Chamber 

• Lincolnshire Chamber of Commerce 

• Spalding Civic Society 

• Spalding Lions 

• Sir John Hayes MP 

• Councillor Martin Hill, Leader of Lincolnshire County Council 

• Pinchbeck Parish Council 

• Weston Parish Council  

• Tourism Development Manager, Lincolnshire County Council 

• Director of Place, Lincolnshire County Council 
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• Greater Lincolnshire LEP 

A preview event, specifically for stakeholders, was held before opening to the general public on 

Friday 22 March between 1pm and 3pm. Stakeholders were invited to attend via email. (See 

Appendix 5).  

A separate meeting was also held with Sir John Hayes MP on 12 February 2019. Stakeholder liaison 

will continue throughout the planning process. 

 

Public consultation 
………………………………………………………………………………………………………………………… 

Publicity 
The proposals and community consultation events were publicised by letter, media release and 

social media as mentioned above.  

Information regarding the public exhibition was also posted on the dedicated project website 

www.springfields-newstores.co.uk (see Appendix 6). 

Community consultation events 

 
The consultation events were held at Unit 9 at the centre on Friday 22 March between 3pm and 6pm 

and Saturday 23 March 2019 between 10am and 4pm. The drop-in sessions were open to the public 

at any time within these hours.   

The aim of the public events was to enable the local community and stakeholders to view the 

proposals, to discuss them with the development team and to provide comments and feedback. The 

applicant, Springfields Outlet and members of the development team were available to speak with 

visitors about the proposals.  

Around 400 people, including stakeholders, visited the exhibitions over both days.  

 

http://www.springfields-newstores.co.uk/
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Exhibition materials  
The proposals were displayed on pull up banners and A1 laminated images, see Appendix 7.  

Other materials provided at the events included: directional signage outside the venue, feedback 

forms, ballot box and pens.  

The exhibition materials were made available on the dedicated project website:  

www.springfields-newstores.co.uk  

Providing feedback and asking questions  

The feedback form could be completed at the event or sent back at no cost to the respondent using 

the FREEPOST address provided, see Appendix 8. 

In addition to providing feedback via the questionnaire, respondents could also complete the 

feedback form online on the dedicated website or via email. 

People could also get in touch with the team on a Freephone 0800 number. 

Feedback 
To date, 87 feedback forms have been received. 79 support the proposals, 3 do not support the 

proposals and 4 are not sure. One supportive email has also been received.  

 

As a percentage, therefore, 91% of respondents support the proposals, 3% do not support the 

proposals and 5% are not sure.  

 

Comments included: 

• “Very very welcome development. Additional higher end brands would add new dimension e.g. 

Ted Baker, Paul Smith, SeaSalt, Crew, Asics, Fossil etc.  

• “Look forward to seeing your plans for the future, with the new range of shops.” 

• “Needs longer opening hours than present and also, a supermarket should be incorporated. Free 

parking to encourage visitors.” 

 

The majority of respondents were in favour of the proposed development and many mentioned 

brands they would like to see come to Springfields. Some issues were raised, mainly by residents 

living in close proximity to the site, a summary includes:  

 

• Inconsiderate parking on neighbouring streets to avoid parking changes  

• Litter on neighbouring streets  

• Taking trade away from Town Centre/commitment to funding links with Town Centre 

• Suggestion for localised cycle access improvements  

 

 

 

 

 

http://www.springfields-newstores.co.uk/
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Summary 
………………………………………………………………………………………………………………………… 

A full consultation exercise has been undertaken in support of this planning application, producing 

responses from 87 people to date. 

91% of respondents to the public consultation agree with the development proposals. 

Engagement with the community is ongoing and the dedicated website is still available for people to 

view the proposals and contact the development team.  
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Appendices  

Appendix 1 – Media release 
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Appendix 2 – Invitation letter  
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Appendix 3 – Follow up letter  

 

 
 

 

 



Appendix 4 – Consultation brochure 
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Appendix 5 – Stakeholder invitation  
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Appendix 6 – Website 
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Appendix 7 – Banners and laminated images 
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Appendix 8 – Feedback form 

 

 


